GREEN
eCOMMERCE

Green eCommerce: Promotion of climate-friendly
online deliveries by means of user-oriented
interventions in existing online shops

IMPACT & GOALS

traffic avoidance,
modal shift & traffic
optimisation

LOGISTIC ADD-ONS TECHNOLOGICAL ADD-ONS BEHAVIORAL ADD-ONS

- E-DELIVERY TRUCKS - PERSUASIVE DESIGN

« CHAT BOT

« DIRECT DELIVERY + LOYALITY SYSTEMS

« COLLECTIVE PURCHASE
ORDERS

« FITTING TOOLS

- NUDGING
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